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@ Area of Study: non-market valuation;
welfare economics; environmental
economics; environmental policy;
survey design.




| About Me

= First-year Master Student

major in Agricultural

conomics at Mississippi

fate University

m Area of interests:
environmental
evaluation, welfare
economics, and
developmental
economics




sackground Information:

10ice experiments?

arket valuation method;

[t employs surveys, experiments to
licit useful information for non-market
1lue estimating.
| _"_tegic voting in choice experiments.

stimates from choice experiments are
valid only when the
experiment/survey is incentive-
compatible




sackground Information:

" previous work on similar topic:

d T. Haab. “Overheating

Pay: Who Gets Warm Glow
or Valuation.”

and What i ;
Kang,H.,T.Haab, and M. Interis. “Identifying
consistent Responses in Dichotomous
oice Contingent Valuation with Follow-Up
uestions.”

- o Interis, M. and D. Petrolia. “Face the
' Consequentiality: Useless, Useful, and
Truthful Responses to Hypothetical Surveys”




sackground Information:

ild life protection choice experiments

Cost 0% 20% 30%

population of 100,000 250,000 350,000
species A

habitat area of A 200 300 400
B’s population 150,000 200,000 300,000
(which is a

biological related
species)




De ition Of My Work

want to know to what extent does
> happen in choice experiments.

 we would [ 0 do an experiment to mimic
Ice experiments and examine strategic

ng empirically.

ore a final experiment, researchers will do
~expert panel, focus groups, pretest, pilot test to
investigate whether the designed experiment
will be able to shed lights on question of
interest.




r) Qc‘gj] ‘: on Of M y Wor K

ent is what I did during the internship.

etests, on June 19", June 20, June
d 10 participants in each session.

P "tést on Experime ab Room 001 at Department
ral Economics in Mississippi State University.




Pictures of interning




AIMS j‘—'g h IS Pretest

priate experimental goods to be
riment;




Aims For This Pretest

ers to the following questions:

es strategic voting occur empirically?
. trategic voting?

ake impli

__ itions about strategic voting on
experiments?




During I'he Pretest:

int was asked to vote for one out
inder two decision rules:




Du ring I he Pretest:

s were also asked about their
10w other people will vote.

of the following state

1ts” votes under rule 1?

1e votes for all three options will be roughly even.

nich option will get the most votes, and the votes for other two
| be roughly even. Which option do you think will get the fewest

pest describes your perception of other

vhich option will get the least votes and the votes for other two
options will be roughly even. Which option do you think will get the most
votes?
4)| think | know which option will get the most votes, which will get the

second most votes, and which will get the fewest votes.




yhieoretical Prediction Of Strategic Votinc
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Voting Result

14 0
39 0
52 1
25 8 1

es: We assume that mismatched voters are insincerely voting; unmatched
ters with certain perceptions are strategically voting.




Data Analysis

101:

| intercept 1 -6.0140(1.7743)***
intercept 2 1.7935(0.6355)***
prior -1.3624(0.5097)***
getsprefrank -0.2053(0.0897)**
gender 0.5161(0.1326)***
age -0.0389(0.0254)

N 259

Notes:* refers to significant level of 10%; ** refers to
significant level of 5%; *** refers to significant level of 1%.




- Conclusions

urs at a low frequency in each choice set;

strategic voters than we observed

1e types of strategic voters are non-observable;

lds the perception that his most unconditionally
tion will be voted least, then he has greater
rategic voting.




What | have Learned During The
EXperiment
r be careful enough when

vey /experiment, all the details
oe te re of;

‘5 to be a flyer poster, an accountant, a
shop expert, and good at communication
able to do a good survey/experiment.




mplications from this
life choice experiments?

1LS.

-
D

eful information from the data.
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